Overview of the indicators 
for independent and professional regulators and for public service media 

According to the Guidelines for EU support to media freedom and media integrity in enlargement countries 2014-2020, the regulators and public service broadcasters are assessed taking into account two expected results:

Result 1.4.: Independent and professional regulators preserve media pluralism and prevent unfair competition in media market.
Indicators for assessment of the result are:
1.4.a

The legislation provides for independent and professional operation of regulatory authorities of the broadcasting sector without political or other interference. They work in a transparent and effective manner. Regulators (and sector) are consulted on regulation changes. Government/legislator refrains from actions that might be qualified as interference with regulators independence. Financial autonomy of regulators is secured; it is reflected in annual report by regulator on performing its key tasks. Track-record of regulators independence, transparency and professionalism established.
1.4.b

Regulators provide (annually) transparent, credible (in terms of real beneficiaries) and accessible records on media ownership.  Economic performance/financial statements of outlets are made available.
1.4.c 
Legislation against media monopolies and dominant market positions is in place and properly enforced (track-record). Fines are proportionate. Enforcement record is made public.
1.4.d 
“State advertising” and any other direct or indirect use of public money in media handled in accordance with good governance to guarantee fairness, neutrality and equal treatment (rules are in place and enforced by the competition authority or comparable). Volume and share of State advertising, other use of public money per media outlet is published.
1.4.e

Transparency in dispatching adds by big state-owned companies. Their volume and share per outlet is made public.
1.4.f

Public policies (e.g. on digitisation, dispatching of official publicity campaigns) and regulatory proposals are developed on the basis of sector analysis and verified audience measurement (implemented regularly).
1.4.g

Responsible authorities (e.g. regulatory bodies) perform periodic sector analysis to disclose informal economic pressures on independent reporting (e.g. by adds agencies, media owners participating in public procurement, cross-ownerships, etc.).  Legal checks are in place against these pressures.
1.4.h

Privatisation of state-owned media carried out in transparent way and with due respect to fair competition.
Result 1.6.: Public service media ensure content pluralism in media environment in independent and accountable manner. Reform of public service broadcaster (PSB) is guided by public service remit and adequate budgeting is implemented. PSB establishes track-record of professionalism, transparency and independence. Digitalisation of broadcasting implemented in transparent way that ensures media plurality and respects competition rules.

Indicators for assessment of the result are:
1.6.a                   

Public service media remit defined in law (as preceded by broad public consultation).
1.6.b

Law provides for editorial independence and against politicisation of public service broadcaster (PSB). Representative supervisory board (of society in large: minorities, NGOs, academia and similar) in place.
1.6.c

Sustainability and autonomy of PSB financing mechanism; sufficient funds to perform Public Service:  degree of autonomy of financial sources (share of GDP, share of annual budget, forms of subscription fees and their collection rate, etc.), their sufficiency to comply with public service remit.
1.6.d

PSB subscribe to accountability by publishing annual reports (including financial) according to public service remit as provided for in law and annual work plans.
1.6.e

Code of ethics and effective mechanism in place to deal with viewers’ complaints.
1.6.f 
Measuring dynamics of public’s trust in PSB.
16. g (additional indicator) 

Digitisation of public service broadcasting implemented in transparent way that ensures media plurality and respects competition rules.
See the complete EU Guidelines at: http://ec.europa.eu/enlargement/pdf/press_corner/elarg-guidelines-for-media-freedom-and-integrity_210214.pdf.
